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YouTube Advertising Campaign Case Study

Many law firms spend significant time and money Creating Video Content,

but fall short in promoting them to maximize value.
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* An earned view is when someone watches
another video on your linked YouTube channel,
within 7 days of watching your ad.

“We’ve been with Consultwebs for several years now. They have been instrumental in helping us meet our
David E. Vtipil, Attorney at

Younce, Vtipil, Baznik & Banks

marketing goals. They set up a marketing plan for us, designed a new website, gave us suggestions for
community outreach, helped us get on YouTube and overall they have always been very responsive for

any kind of questions we have. | can’t be more pleased with the work that they have done for our firm.”

Ready to start your YouTube campaign?

Get in touch with us today!
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| getmore@consultwebs.com | 800 872 6590
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https://www.consultwebs.com/rfp_payment
https://www.facebook.com/consultwebs
https://www.instagram.com/consultwebs
https://twitter.com/Consultwebs
https://www.youtube.com/c/consultwebs
https://www.linkedin.com/company/consultwebs
https://www.consultwebs.com

